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How can Stevens Point 
reposition for the next 50 years?

FUTURE:

• Expansion of Legacy Industries 

• Asset‐based growth

• Health‐oriented community 
and economy

• Central Wisconsin’s 
University Town

• University is economic pipeline 
for area employers to draw top 
workforce who want to stay 

and grow a career

TODAY :

• Legacy Industries
• Paper Mill
• Insurance
• River

• Quiet University 
Community

• “Top 25 Natural 
Resource Schools in 

the Country”



People, talent and 
companies are drawn to 

“great places with a 
youthful energy and 

talent pipeline.”

• Draw top student/faculty 
looking for a good school in a 
small community

• Help attract young talent for 
growing companies

• Grow an “Active adults” vibe



It will be tough to 
secure and leverage investment and to 
be confident making difficult decisions 

without public and private buy-in 
to a long-range vision 



Guiding Principles



Resiliency

• Multi‐faceted Employment 
Base: Existing & Future

• Diverse Housing Choices

• Strong Educational Options



Vibrancy

• Create Opportunities for 
entertainment & 
recreational destinations

• Foster Activity Centers



Diversity

• “One size does not fit all”

• Support attractive public and 
private spaces and amenities

• Work to retain and attract 
residents, employees and students

• Build upon local and regional 
tourism efforts



Downtown



Community Core

Community Identity



Public Input:
Downtown should be where…

• People go to shop, dine, walk, visit, 
socialize, be entertained

• Families and people of all ages can get 
around safely and be welcomed for 
activities

• People have easy access by car, bike, 
walking, and boating with as few 
barriers as possible

• Local history and heritage are 
celebrated

• The community gathers for events –
riverfront, farmer’s market, etc.



Public Input:
Downtown Big Ideas…

• More downtown housing options and price points, 
including live/work units, upscale apartments and 
condos

• Sustained focus on arts, music and cultural events
• More direct connections with the riverfront
• Encourage essential services and retail to serve 
downtown residents and surrounding 
neighborhoods (grocery, pharmacy, etc.)

• Prioritize bike/pedestrian access to and circulation 
with multiple routes

• Strategically recruit a more robust group of new 
businesses to create a destination feel 

• Reconsider current public parking



Strategy



Build Upon 
Downtown’s Assets: 

• “What Makes Point… Point?”

• Protect & Enhance Historic 
Main Street Core

• Connect Downtown to River



Refocus & Revise 
Downtown 
Circulation

• Two‐way circulation

• Road diet

• Enhance pedestrian & 
bicycle connection/facilities

• Enhance transit hub



“Downtown as home”

• Diversify downtown housing options

• Expand housing market (affordable, 
market, luxury, senior)



Attract & Retain 
Downtown Employers

• Market downtown as a 
employment destination

• Work with existing 
businesses to identify and 
address downtown needs



Create & Enhance Civic 
Gathering Spaces & 

Activity Areas

• Expand Pfiffner Pioneer Park

• Create new activity areas

• Foster new destination 
events



Target Redevelopment & 
Reinvestment Areas



• INSERT BUBBLE MAP



Target Area I: 

Main Street Opportunities



Downtown Late 1970’s



Target Area I: 

Main Street 
Opportunities

• Redevelop Shopko block

• Recreate Main Street fabric 
to Church Street

• Reconnect Downtown to 
adjoining neighborhoods

• Add Shopko Plan
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Restoration
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Target Area I: 

Restoration

• Redevelop Shopko block

• Recreate Main Street fabric 
to Church Street

• Reconnect Downtown to 
adjoining neighborhoods

• Add Shopko Development 
Concept Plan



• Redevelop gap between 
River & Downtown

• Expand Pfiffner Park

• Add Waterfront Plan

Target Area I: 

Main Street Anchors



Target Area I: 

Rediscover

• Explore daylighting Moses 
Creek to Water Street

• Re‐establish “The Point”



Priority One: 

Main Street Anchors

Downtown 1878



• Redevelop gap between 
River & Downtown

• Add Waterfront 
Development Plan

Target Area I: 

Main Street Anchors



Target Area One: 

Rediscover

• Add Perspective Plan



Target Area II:

Civic Campus

• Redevelopment, reuse, 
and/or reinvestment 
opportunities from County/ 
City discussions



Target Area III:

Clark Street Waterfront

• Re‐align Water Street corridor 
to 3rd Street to create additional 
waterfront development 
opportunities

• Housing and employment 
redevelopment/reinvestment 
opportunities

• Enhance Green Circle Trail 
corridor



Target Area III:

Clark Street Waterfront

• Neighborhood housing 
opportunity

• Enhance Greenway Circle 
Trail corridor

• Connect Sloman Park to river



Target Area IV:

Circulation

• Focus circulation on ease of 
pedestrian & bicycle use

• Repurpose unnecessary road 
capacity (Road Diet)

• Eliminate one‐way pairs 
where feasible



Target Area IV:

Circulation

• Focus circulation on ease of 
pedestrian & bicycle use

• Repurpose unnecessary road 
capacity (Road Diet)

• Eliminate one‐way pairs 
where feasible

Add Example Cross Section



Feedback



District Stations

Target Area I: Main Street Anchors

Target Area II: Civic Campus

Target Area III: Clark Street Waterfront

Target Area IV: Circulation



Timeline & Next Steps

January
• Public Visioning and Listening Session
• Key Stakeholder Outreach

February‐March 
• Division Street Area Recommendations and Concept Development
• Downtown Area Recommendations and Concept Development

April
• Concept Refinement
• Public Meeting #2: Draft Division Street Concept Plan Open House

May
• Public Meeting #3: Draft Downtown Concept Plan Open House 

June‐July (TBD)
• Plan Review and Adoption by Redevelopment Authority and Common Council
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